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Marketing plan
The primary target market 
[bookmark: _GoBack]The target audience for the counseling services will include people of the working class. This is one of the groups of people who have experienced numerous challenges following the pandemic. The counseling center will help in extending support services to the people in the working class who have experienced difficulties due to the COVID-19 pandemic. The program will help the individuals deal with any feelings of distress and uncertainties brought by the pandemic as well as improving the general well-being (3). The individuals helped in the program will be able to acquire counseling services through individual or group counseling. The counseling center will also provide its services from an online platform where people from different regions in the united states can be able to access the services. 
Identifying consumer wants 
The identification of the needs of different consumers is critical in the success of any business. Identifying the needs of the consumer provides room for identifying the various problems faced by the consumers as well as possible solutions to these problems (1). Identifying the needs of a consumer is also critical in ensuring that the services provided can be used in meeting the needs. 
Interviewing the stakeholders of the business is one of the ways of identifying the needs of the consumers (1). The stakeholders in the Counseling center can include the support teams, the investors, or ales promotion teams. People willing to work closely with the business are likely to understand the various issues the business can help in solving in the immediate society. The stakeholders can help the business in identifying the requests of the consumers as well as their future expectations from the business. expectations from the business (1). Including the knowledge of the stakeholders is also a great way of acquiring reliable knowledge about the consumer needs without having to pay for it. 
Analysis of the competition can be a great way of identifying consumer needs. As research has shown, the demand for counseling services has been increasing over the years, analyzing competition can allow one to identify the counseling services which are most sought by the potential customers. This information can help in identifying the services with high demand from the consumer market. analyzing the competition is also a great way of identifying the market gaps in the provision of services. This way, the business can focus on providing counseling services that are not greatly availed to the customer in the market. the SWOT rule is one of the great ways of analyzing the competition. Evaluating the SWOT analysis can identify the main market opportunities which the competitor has managed to maximize as well as the possible areas of weakness in the provision of services which the business can maximize on. 
Mapping the customer process is also a great way of identifying the needs and expectations of the consumer. mapping the consumer process can include identifying the process followed by the consumer while accessing the counseling services (1). This can help in identifying the various challenges they undergo when trying to access services related to counseling. Mapping the customer process can also be key in identifying the various challenges faced by the consumers when accessing the same services from the competitors. It provides information on the potential areas of improvement desired by the potential customers in the market.  
The marketing mix
The product provided by the counseling center will include services that can help in improving productivity and performance. Factors associated with stress and uncertainties can greatly affect people in the working class reducing their performance and productivity in their work environment (3).  Providing counseling services will be a great way of helping the individuals in dealing with daily challenges as well as improving their well-being which is essential in promoting productivity. 
The services will be provided at an affordable price to the consumer. one of the best ways of pricing the services is by identifying the prices of services provided by competing businesses. Providing a relatively lower price than the price offered by the established competitors can be a great way of attracting customers. An extensive payment period will be allowed for consumers with challenges in payments.  Customers will also be afforded discounts when paying the membership fees for an extended period of time. Different payment methods will be accepted like debit and credit cards or payments through insurance. 
The promotion of the services provided in the business will be done through various media channels. In the first six months of promotion, the use of television will be one of the great ways of reaching a new customer market. Television advertisements can help in reaching a wide range of people in the working class who are likely to have a television in their household (2). The television advertisements will; be expected to make over a million impressions per month. This will cost up to $5000 per month and $30000 over a period of six months. Other methods of advertisements can be adopted to supplement television advertisements. Google advertisements are a reliable method of reaching potential customers over the internet (2). The advertisements can be provided over various display network platforms like YouTube and also social interaction websites. The cost of advertising through Google for a month is expected to be $3000 per month which amounts to $18000 for a period of six months. The total cost of advertisements through television and Google adverts will amount to $48000. 
The placement of the business will include physical offices in New York as well as online counseling services for other customers around the world. the clients visiting the offices or receiving the services through the internet will all be provided with a chance to interact through online counseling services which have been made easier by the recent advancements in technology. 
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